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I'agpuw FO. O. IlinBUILIEHHSI KOHKYPEHTOCIPOMOKHOCTI BHIABHHYO-
noJjirpagivyHux MiANPHEMCTB B YMOBAaX pPHHKOBOI HEBM3HAYEHOCTi. —
KBanigikaniiina HaykoBa npaisi Ha NPpaBax PyKomucy.

Hucepralliss Ha 3100yTTs CTymneHs JoKTopa (imocodii 3a creriaabHICTIO
051 «Exonomika». — HarionanpHuil TexXHI4HUHN yHIBepcuTeT YKpainu «KuiBcbkuit
nomiTexHIyHul 1HCTUTYT 1iMeHi Iropst Cikopcbkoroy»; HarmioHanpHUN TeXHIUYHUN
yHiBepcuTeT VYKpaiHu «KHIBCBKMII TMOMITEXHIYHUH IHCTUTYT 1MeH1 Irops
Cikopcbkoroy, Kuis, 2020.

VY BCTymi pO3KPUTO aKTyaJIbHICTh TEMU JOCIIIKEHHS, COPMYJIBOBAHO METY
1 3aBJIaHHS, BU3HAYCHO 00 €KT 1 MpeAMET IOCIIKEHHS, 0XapaKTepU30BaHO HOro
TEOPETUYHUN Ta METOJWYHHUI Oa3uc, BUCBITJIIEHO HAayKOBY HOBU3HY OTPUMaHUX
pe3ynbTaTiB, iX MPaKTUYHY 3HAUMMICTh; HABEJICHO JaHi1 PO anpoOarlito pe3yabTaTiB
JOCHIKEHHS Ta iX myOJIiKaliio.

YV nepwomy po30ini onpanboBaHO HAYKOBI JKepesa Ta BUBHAYEHO CYTHICTh
KOHKYPEHTOCHPOMOKHOCTI ~ MIANPUEMCTB; y3arajlbHEHO 3MICT MIIXOIIB [0
OIIHIOBAHHSI PIBHS KOHKYPEHTOCIIPOMOKHOCTI MIAMPUEMCTB B YMOBaX PHHKOBOI
HEBU3HAYCHOCTI;  OKPECICHO  3aBJaHHA Ta  TNPUHIUNU  YIOpaBIiHHS
KOHKYPEHTOCIPOMOXKHICTIO MIJANMPUEMCTB Ha 3acajax KOHIIEMNIli KOHKYPEHTHHUX
nepesar. 3ayBakeHO, 1110 KOHKYpEHIsl € 0araTorpaHHUM IPOLECOM Ta 3’sSICOBAHO
C€KOHOMIYHI HACHIJKA KOHKYpPEHIIli, 30KpeMa, BCTAHOBJIEHHS PIBHOBAXKHOI I[1HH,
CTUMYJIIOBAaHHSI HAayKOBO-TE€XHIYHOTO TMPOTpPecy, MiABUIICHHS e(EeKTUBHOCTI
BUPOOHMIITBA HA  MIAOPUEMCTBAX, MIHJIUBICT PHUHKY, IHTCHCH(]IKAIIIIO
M1MPUEMHUITLKOL TISUTBHOCTI.

Ha ocHOBI aHamizy HayKOBHX TIJIXOMIB 1O TPAKTYBaHHS TOHSTTS
«KOHKYPEHTOCIIPOMOXKHICTh ~ MIJMNPHUEMCTBA»,  3alpPOINIOHOBAHO  aBTOPCHKE
PO3YMIHHS IIi€1 BIACTUBOCTI SIK 3IaTHOCTI B YMOBaX MO3UTUBHOI'O Ta HETATUBHOIO
BIUIMBY 30BHIIIHIX (DaKTOPIB, y BUPOOHUUII, EKOHOMIUHIM, OpraHizauiiHux chepax

3a0e3reuyBaTd BUITYCK Ta peali3ailil0 KOHKYPEHTOCIIPOMOXXHOI MPOAYKIIii,



BUKOPHUCTOBYIOYH BOJIOJIHHS KOHKYPEHTHUMH TepeBaraMu Ta MalOyu MOTEHIIHHI
MO>KJIMBOCTI AJI JIOCSATHEHHS IIUX NepeBar B MalOyTHROMY MpHU 3MiHI PUHKOBOT
KOH IOHKTYpPH Ta 3aIUTIB CII0KUBAYIB.

VY po3aiii B KOHTEKCTI 3a0€3MeUeHHsI KOHKYPEHTOCITPOMOXKHOCTI BUJJTABHUYO-
nomirpagiyHUX MIAIPUEMCTB TMIIKPECIEHO 3HAYMMICTh 1X aJanTHBHOCTI JI0
MIHJIUBUX YMOB pUHKY. Ha OCHOBI omnpaitoBaHHSI HAyKOBUX JIPKEpEN HaJlaHO
aBTOPCHKE BU3HAYCHHS TMOHATTS «PUHKOBA aIalITUBHICTH, M SKUM PO3YyMIETHCS
3JIaTHICTb MIMPUEMCTBA ONEPATUBHO NMPUCTOCOBYBATHUCH /IO HECTAOITLHOCTI PUHKY
Ta MOABU LU(PPOBUX TOBAPIB-3aMIHHHUKIB, CTBOPIOIOYM KOHKYPEHTHI IE€peBaru Ta
dbopMyr0uHu CTPYKTYpY COOI1BapTOCTI MPOAYKIIIi HA 3acagax €KOJIori3alii eKOHOMIKH.

BusHaueHo, 110  OI[IHIOBaHHSA  PIBHA  KOHKYPEHTOCIPOMOXXHOCTI €
KOMIUIEKCHOIO PO3paxyHKOBO-aHATITUYHOIO MPOIIETYPOIO, 10 MOXKE MTPOBOAUTUCS
Ha MIANPUEMCTBAX 3 METOI BHKOHAHHS HACTYIMHUX 3aBJaHb: PO3POOKHU NIIOBUX
CTparterii pi3HOTO BUTY; CKJIAJJaHHS MPOTPaMU BUXOTy MIIPUEMCTBA HA HOB1 PUHKHU
30yTy; BUOOPY KOHTPAreHTIB JJIS CIUIBHOI MISUTBHOCTI; PO3POOKH 3aXO0JiB 010
H1ABUIIEHHS KOHKYPEHTOCTIPOMOKHOCTI.

VY po3aini y3arajJibHEHO 3MICT METO/I1B OI[IHIOBaHHS! KOHKYPEHTOCIPOMOKHOCTI
MIJIPUEMCTB Ta HAJAHO iX TMOPIBHSJIBHY XapaKTEPUCTUKY 4Yepe3 BU3HAUCHHS
nepeBar Ta HemoikiB. OXxapakTepu30BaHO MPOIYKTOBI, MATPUYHI, €KOHOMIKO-
MaTeMaTU4YHl METOJM OLIHIOBaHHS Ta TMOSICHEHO JOIIBHICTh KOMIUIEKCHOTO
MIIXOMYy IO OIIIHIOBaHHS I 3a0e3rnedeHHs 00 €KTHMBHOCTI PO3paxyHKOBO-
aHAJI THYHUX pe3yJIbTaTIB. OxapakTepru30BaHO (haxTopu
KOHKYPEHTOCIPOMOKHOCTI MIAMPUEMCTB, 30KpeMa: KOHKYPEHTOCHPOMOXKHICTh
MPOJYKIli, BHUPOOHMYO-TEXHOJOTIYHI, OpraHi3aiiifHi, MapKeTHHTOBi, KaJpOBi,
(Ghi1HaHCOBO-EKOHOMIYHI, 0ap’epu BXOJy B Taily3b, JI€p>KaBHE PETYTIOBAHHS.

Y  po3nimi  oxapaKTepH30BaHO OCOOJMBOCTI  BHJIABHHUYO-TOJIrpadivqHOi
JUSUTBHOCTI, MPEACTaBICHO CTPYKTYPHO-JIOTIYHY CXEMY YYaCHUKIB BHJIABHUYOTO
npolecy Ta IO0Ka3aHO JIOTIKY (OpMyBaHHS KOHKYPEHTHHUX IepeBar TaKHX
MIIITPUEMCTB. ABTOp TOSICHIOE B3a€MO3B 30K TOJIrpadidHOl Ta IHIIUX Tamy3el

MPOMUCIIOBOCTI, MIJIKPECIIO€ 3HAYUMICTh BAapTOCTI Mamepy Ta WOro 4YacTky Yy



3aralbHOMY 00Cs31 MaTepialbHHX pEeCypCiB i BUTOTOBJIICHHS BUIABHUYOI
MPOTYKITIi.

ABTOp  BUKOHYE OIKUC KOHKYPEHTHOTO  CEpeloBUIIA  BUIABHUYO-
noJirpadiyHuX MiJOIPUEMCTB Ta CXEMY OIOCEPEIKOBAHOTO YIPABIIHHSA PIBHEM
KOHKYPEHTOCIPOMOKHOCTI MIJAMPUEMCTB Ha OCHOBI (DOpMYBaHHSI KOHKYPEHTHHUX
nepeBsar.

Y Opyeomy po3dini mpoaHamdi30BaHO CTaH Ta TEHACHIII PO3BUTKY PHHKY
nomirpadgii  YKpaiHH;  pO3KPUTO  3MICT  JCTEPMIHAHTIB  IiABUIICHHS
KOHKYPEHTOCHPOMOKHOCTI BUJAABHUYO-MIOMIrpadiyHuX MiAIPHEMCTB; BHUKOHAHO
OLIIHIOBAHHS PIBHS KOHKYPEHTOCIPOMOXHOCTI HIANPUEMCTB 3a CUTYyallWHUM Ta
KoMIapatuBHUM migxogamu. Cepen JETEpMIHAHTIB KOHKYPEHTOCIPOMOXKHOCTI
BUJIIJIEHO Ta OOIPYHTOBAaHO MAaKpPOEKOHOMIYHI, (IHAHCOBI, IH(QOpMaLIiHI Ta
TEXHIKO-TEXHOJOT14YHi. /[[oBe/IeHO MOCHIIeHHS BILTUBY 1HGOpMAIITHUX YUHHUKIB Ha
3JATHICTh MIJMPUEMCTB 10 CTBOPEHHS JOBMOCTPOKOBUX KOHKYPEHTHHX I€peBar.
Po3po0neHo  aBTOPCBbKY OJIOK-CXEMY BHUKOPHCTAHHS 1HQOpPMaLIMHHUX PECypCiB
BUJIABHUUO-TIONITPaIuHOi AisUIBHOCTI, KOTpa PO3KPUBAE CTPYKTYPY PECYpCiB,
CyO’€KTIB iX 3aCTOCYBaHHA, TEHAEHIIT PO3BUTKY Ta (YHKL1OHATIbHE MPU3HAYECHHS.

ABTOpOM  OOTpYHTOBaHO  KpuUTepili  €PEKTUBHOCTI  BUKOPUCTAHHS
iHopMaIIiHUX pecypciB, a caMe BIpHY IIOCTAaHOBKY Ta JIOCSTHEHHS
iHpopmaliiHux uined. BuzHaueHo 3MICT TOHATTS «lH(OpMaliiiHa LUIb» ¥y
KOHTEKCTI  BHUKOHAHHS  BUJABHUYO-TIONITpadiuHUM  TIAIPHUEMCTBOM  POJI
reHeparopa KoMepuiiHoi iHpopmalii. ABTOp 3a3Hayae, 110 AiSUIbHICTh BUAABHUYO-
nomirpagiyHuX TIANPUEMCTB 371€01IbIIOI0 OpieHTOBaHAa Ha B2B cerMenr, mio
00yYMOBJTIO€ BOKJTUBICTh TAKUX YUHHUKIB (POPMYyBaHHS Ta peatizallli KOHKYpEHTHHX
nepeBar Tunorpadiii Ta BUJIaBHUIITB, SIK 3arajibHa MaKpOeKOHOMIYHA CTaOUIBHICTD
KpaiHU Ta €KOHOMIYHE CTAHOBHIIIC ITIAMPHEMCTB 1HIIUX BHJIIB JiSILHOCTI (Pi3HHX
rajy3eid MPOMHUCIOBOCTI, a TakoX cdepu mnocayr). [lpum 1poMy HamINMHICTH
MOCTaYaJbHUKIB Ta 3aMOBHMKIB, iX ()IHAHCOBA CTIWKICTh Ta TOTOBHICTH HIBHUIKO

JIKB1TyBaTH 3a00ProBaHICTh MO BUCTABJICHUX paxyHKax-(aKTypax po3IJsIacTbCs



K OCHOBHMM YMHHHUK ()OpPMYBaHHSI TPOLIOBOi MAacH BUKOHABLS MHOJirpadiyHuX
HOCJIYT.

VY po3aiiai BUKOHAHO PEUTUHTYBAHHS I’ SITH MIJIPUEMCTB Y KpaiHU 32 TAKUMU
CKJIaIOBUMU KOHKYPEHTOCIIPOMOXKHOCTI: BUpPOOHHMYA, (piHAHCOBA, 1HGOpMaIliiiHa.
Cepen MOKa3HUKIB, 10 XapaKTEPU3YIOTh 3IaTHICTh MIANPUEMCTB KOHKYPYBATH,
BUJIUICHO CTaH OO0JaJHaHHS Ta piBeHb (OHIOBIAIAYI, ACOPTUMEHT IMPOAYKIIi Ta
NOCIyT, JAWHAMIKAa HAAXOMKEHb, JAMHAMIKA pIBHSI pPEHTA0EIbHOCTI, pIBEHb
(GbiHAaHCOBOT  HE3aJIeKHOCTI Ta  aOCOMIOTHOI  JIKBIAHOCTI, €(EKTUBHICTh
BUKOPUCTaHHS 3aJy4Y€HUX KOIUTIB, SIKICTh BEO-CalTy, IPUCYTHICTh Y COLIAJIBHUX
Mepexax. ABTOpP aHaJI3y€e MOKA3HUKHU 3BITHOCTI MIAIPUEMCTB, BUKOHYE KITbKICHUN
Ta SKICHUM aHam3 oOJlaJHaHHS, 10 HHUMH BHKOPHUCTOBYETHCS, TOPIBHIOE
NIJIPUEMCTBA 332 CTPYKTYPOIO BUTPAT Ta TEHJAEHUIIMH (PIHAHCOBOTO PO3BUTKY.

Oco00:1MBOI0 KOMIIOHEHTOK BUKOHAHOT'O OL[IHIOBAHHSI BU3HAUEHO aHalli3 CTaHy
HeMaTepialbHOI CKJIAJ0BOI PECYPCHOIO 3a0€3MeUeHHS OmepariiHol JisIbHOCTI
HIJIPUEMCTB, 30KpEMa HasBHICTh Ta SAKICTh O(MILIAHUX BEO-CAWTIB 1 CTOPIHOK Y
comanbaux Mepexkax Facebook Ta Instagram. [IpoBenennst Takoro aHamizy Haaano
MOXJIMBICTh ~ BHU3HAUUTH JIJEpa 3a KPUTEPIEM  CaMOIO3UIIIOHYBAaHHA 3
BUKOPHCTAaHHSAM 1HCTPYMEHTIB Mepexi [HTepHeT. BukoHaHHS TOCTaBICHHX 3aB/IaHb
JPYTOro PO3JITYy JI03BOJUIO OOTPYHTYBAaTH KOHKYPEHTHI1 TO3UIlT MiJMPUEMCTB
BUOIPKH y PEUTHUHTY 32 HU3KOIO KPUTEPIiB KOHKYPEHTOCTIPOMOKHOCTI.

Y mpemvomy po30ini Ha OCHOBI BUKOPUCTaHHS pE3yJIbTaTiB aHaNi3y PiBHA
KOHKYPEHTOCHPOMOKHOCTI MIAMPUEMCTB, 1110 OYJIM MPEICTABIICH]I B IONEPEAHBOMY
pO3IIUI, aBTOp HAJa€ PEKOMEHJaIli 13 3a0e3MedeHHs] PUHKOBOI aJanTHBHOCTI
MIIIPUEMCTB 32 TAaKUMH HampsiMaMu: (QYHKIIIOHATBHUN, TEXHIKO-TEXHOJIOTTUHHM,
¢inancoBuii, iHpopMaLiiiHuii, iHTENEKTyaIbHUA. [PYHTYIOUHNCH HA 0COOIMBOCTSIX
dbopMyBaHHS KOHKYPEHTHHMX TiepeBar Ta crenudimi TisTbHOCTI MiANPUEMCTB
BUOIPKH, 3alpOIOHOBAHO BBEACHHSA MOCIYTHM KOMIUIEKCHOTO KOPIIOPAaTUBHOTO
peKIaMHOTO 3a0e3MeveHHs, 10 TMepeadayac MOBHE CYNMPOBOKCHHS 3aMOBHHKA
I0JI0 PO3poOKH Ta peaiizalii pekiaMHOI KammaHii, OpeHIUHTY, KOHKYPEHTHOI

cTpaTerii, a TakoX PO3pOOKH Ta/ab0 YIOCKOHAJICHHS i MIATPUMKH BeO-CanTy.



P03po6sieHO aBTOPCHKY CXE€MY 30BHINIHBOTO MIKPOCEPEIOBHINA BUAABHUYO-
noJirpadiyHOro MiJNPUEMCTBAa SK 1HTErpaTopa KOMIUIEKCHHUX TIOCIYT, IO
Bi3yanizye (DyHKIlIOHAJIbHE MPU3HAYCHHS CYyO’ €KTIB CEpeOBHUINA, BUTOIU BT iX
B3a€MOJII Ta MiCIe BHUJABHUYO-TONIrpadiyHOTO MIANPHUEMCTBA SIK MPOEKTHOTO
odicy 3 ynpasJiHHSI KOPIOPATUBHUM PEKIAMHUM 3a0€3IICUCHHSIM.

VY po3ain oOrpyHTOBAHO OCOOJMBOCTI (POPMyBaHHS PUHKOBOI aJIallTUBHOCTI
BUJABHUYO-TIONITpadiyHUX TIANPUEMCTB Y TEXHIKO-TEXHOJIOTTYHOMY HAmpsMi 3
ypaxyBaHHSIM BIUIMBY IpolieciB UeTBepToi mpoMHUCIOBOI peBosrolii. BusHaueHo
Hacaiaku [aaycrpii 4.0 Ay niANpUEMCTB Ta HAlIOHATBHOI €KOHOMIKH, 1110 HaJaj0
MO>KJIMBICTh BUSIBUTH IHCTPYMEHTH aJlanTauii NiJIpHUeEMCTB IO TEXHOJOTTYHUX 3MIH
PENEBAaHTHOTO PUHKY. BH3HAu€HO, 110 OCHOBHUM JKEPEIOM TEXHOJOTTYHUX
KOHKYPEHTHUX NepeBar nojirpa@iyHux miAnpueMCTB € 00JaJHAHHS, IO T03BOJISE
BUKOHYBATH T1IOPUIHUM JIPYK JJII OTPUMAHHSI OCOOJIMBUX €(EeKTIB HAAPYKOBAHUX
300paKeHb.

Po3pobneno Mojenp MiABUIIEHHS KOHKYPEHTOCIPOMOKHOCTI BHIaBHUYO-
noyirpadiyHUX MiAMPUEMCTB HA OCHOBI 6aratoakTOpHOTO PErpeciiftHOro aHajizy
MOKAa3HUKIB iX JISTIBHOCTI, 1[0 BPAXOBYE NOLUIBHICTh IHTEIEKTyali3alli MOCIyT.

3anponoHoBaHO KOedIieHT 1H(POPMAIIMHOI aKTUBHOCTI MiANPUEMCTB,
3aCTOCYBaHHS SAKOTO B cUCTEMI MOKa3HUKIB MOJETIOBaHHS
KOHKYPEHTOCIIPOMOXKHOCTI HaJa€ MOJIMBICTh aHAJITUYHOTO 3a0e3NedyeHHs
pO3pOOKM pPEKOMEHJAIM 3 MIABUIIEHHS PIBHSI KOHKYPEHTOCTIPOMOKHOCTI
NIJIPUEMCTB BUOIPKM B YACTHHI 1HTEHCH(]IKALll BUKOPUCTAHHS 1HQOpMALIHHUX
pecypcis.

ABTOp JMOBOJUTH JOLUIBHICTh BIPOBAKEHHS 1H()OPMAIIHUX TEXHOJOTIH
3a]UIsl OpraHizaiii BHKOHAHHA KOMIUICKCHHUX 3aMOBJEHb 3 KOPIOPAaTHBHOTO
pexiaMHOTO 3a0e3nmedeHHs. Y poOOTi 3aMporoOHOBAHO NPOLEAYPY PO3POOKH
VHIKQJIbHOT ~ KOMEpPIIIMHOI  MPOMO3UIlli 3 KOMIUIEKCHOTO KOPTOPATUBHOTO
pEeKJIaMHOTO 3a0e3MeUeHHs, SKa nependavyae HTeIeKTyali3aliio MOCIyTr Ha OCHOBI

BUKOHAHHS poOOTHM 3 aHamizy pHUHKY, aHaii3y KOMEpILIHHUX MPOIMO3UIIii



KOHKYPEHTIB, a TaKOX IMIJUKy 3aMOBHUKAa Ta I1HCTPYMEHTIB KOHKYPEHTHOT
60poTHOH.

3anponoHOBAaHO 3aX0/Y 3 IMiIBUIIEHHS PUHKOBOI aJJallTUBHOCTI BUAaBHUYO-
nojirpadiyHUX ~ TANPUEMCTB,  KOTpl  3TPYNOBAaHO  3a  CKJIQJOBUMHU
KOHKypeHTocpoMokHOCTI. Cepen cnenudiyHMX 3axXxofiB, JOIMIIBHUX  JJIS
peanizaiii y HOBUX PHUHKOBUX YMOBAaX, € Taki: BIPOBAKEHHS IMporpam s
opranizamii po6oTu mpoektHux komann (Microsoft Teams, Trello, Slack ta in.);
PO3BUTOK CTOPIHOK MPOJYKTY a00 KOMIIaHii y comianbHuX Mepexax Facebook ta
Instagram; BU3HAYEHHSA pIBHSA TEXHOJOTIYHOI TOTOBHOCTI MIANPUEMCTBA 3
ypaxyBaHHSAM BUMOT PUHKY Ta KoHuenii [aayctpii 4.0.

[TosicHeHO TTPUHITUIY OI[IHIOBAHHS €KOHOMIYHOI €()eKTUBHOCTI KOMEPIIIHHOT
CHIBIIpalll BHUJABHUYO-TIONITPAPIYHUX MIJMPUEMCTB Ta HA OCHOBI PO3PAXYHKY
EKOHOMIYHMX  e(deKTIiB  BiJ  peanizamii mnponeciB  iHQopMaliiHOrO ¥
IHTEJIEKTYyaJIbHOTO 3a0€3MeUeHHS KOHKYPEHTOCTIPOMOKHOCTI OIIHEHO JTOIUIBHICTh
CHiBIpall  BHUJABHUYO-TIONITPA(QIYHOrO  MIANPUEMCTBA 13 30BHIMIHIMHU
CHeIiajgicTaMu Ha MPOTUBAry MTATHUM TpalliBHUKaM.

KuirouoBi cj10Ba: KOHKYPEHTOCHPOMOKHICTb, BHUJABHHUYO-TIONIrpadiuHe
M1IPUEMCTBO, KOHKYPEHTHI MepeBarv, HeBU3HAYEHICTh, PUHKOBA a/IalITUBHICTH,
MOJIeNIb  KOHKYPEHTOCIPOMOXHOCTI,  1HGOpMAIiiiHI ~ pecypcH,  peKjIamMHe

3a0e3IeueHHS.
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In the introduction the relevance of the research topic is substantiated, the
purpose and objectives were formulated, the object and subject of the study were
determined, the scientific and methodological basis of the study was characterized,
the scientific novelty and practical significance of the obtained results were
highlighted, data about approbation of the research results and publications was
given.

In the first section the scientific sources are processed and the essence of
competitiveness of the enterprises is defined; the content of approaches to assessing
the level of competitiveness of enterprises in conditions of market uncertainty is
generalized; the tasks and principles of managing the competitiveness of enterprises
on the basis of the concept of competitive advantage are outlined. It is noted that
competition is a multifaceted process and the economic consequences of
competition, in particular, the establishment of an equilibrium price, stimulating
scientific and technological progress, improving production efficiency in
enterprises, market variability, intensification of entrepreneurial activity.

Based on the analysis of scientific approaches to the interpretation of the
concept of “"competitiveness of the enterprise”, the author's understanding of this
property as the ability in the positive and negative influence of external factors, in
production, economic, organizational spheres to ensure the production and sale of
competitive products opportunities to achieve these benefits in the future when
changing market conditions and consumer demand.

The section in the context of ensuring the competitiveness of publishing and
printing companies emphasizes the importance of their adaptability to changing
market conditions. Based on the elaboration of scientific sources, the author's
definition of "market adaptability” is given, which means the company's ability to
quickly adapt to market instability and the emergence of digital substitutes, creating
competitive advantages and forming a cost structure based on greening the economy.

It is determined that the assessment of the level of competitiveness is a
complex calculation and analytical procedure that can be carried out at enterprises

in order to perform the following tasks: development of business strategies of



various kinds; drawing up a program for the company to enter new markets;
selection of contractors for joint activities; development of measures to increase
competitiveness.

The section summarizes the content of methods for assessing the
competitiveness of enterprises and provides their comparative characteristics
through the definition of advantages and disadvantages. The product, matrix,
economic-mathematical methods of estimation are characterized and the expediency
of the complex approach to estimation for maintenance of objectivity of settlement
and analytical results is explained. Factors of enterprise competitiveness are
characterized, in particular: product competitiveness, production-technological,
organizational, marketing, personnel, financial-economic, barriers to entry into the
industry, state regulation.

The section describes the features of publishing and printing activities,
presents the structural and logical scheme of the participants in the publishing
process and shows the logic of the formation of competitive advantages of such
enterprises. The author explains the relationship between printing and other
industries, emphasizes the importance of the cost of paper and its share in the total
amount of material resources for the manufacture of publishing products.

The author describes the competitive environment of publishing and printing
companies and the scheme of indirect management of the level of competitiveness
of enterprises based on the formation of competitive advantages.

In the second section were analyzed the state and trends in the printing market
of Ukraine; the content of determinants of increasing the competitiveness of
publishing and printing enterprises is revealed; the level of competitiveness of
enterprises was assessed according to situational and comparative approaches.
Among the determinants of competitiveness, macroeconomic, financial,
informational and technical-technological are singled out and substantiated. The
strengthening of the influence of information factors on the ability of enterprises to
create long-term competitive advantages is proved. An author's block diagram of the

use of information resources of publishing and printing activities has been



developed, which reveals the structure of resources, subjects of their application,
development trends and functional purpose.

The author substantiates the criterion of effective use of information
resources, namely the correct formulation and achievement of information goals.
The meaning of the concept of "information goal” in the context of the publishing
and printing company's role as a generator of commercial information is determined.
The author notes that the activities of publishing and printing companies are mostly
focused on the B2B segment, which determines the importance of such factors in
the formation and implementation of competitive advantages of printing houses and
publishers as the general macroeconomic stability of the country and the economic
situation of other industries (various industries and also service industry). At the
same time, the reliability of suppliers and customers, their financial stability and
willingness to quickly eliminate debts on invoices is considered as the main factor
in the formation of the money supply of the provider of printing services.

The section ranks five enterprises of Ukraine according to the following
components of competitiveness: production, financial, information. Among the
indicators that characterize the ability of enterprises to compete, the state of
equipment and level of return, range of products and services, dynamics of revenues,
dynamics of profitability, level of financial independence and absolute liquidity,
efficiency of borrowed funds, website quality, presence in social networks. The
author analyzes the reporting indicators of enterprises, performs quantitative and
qualitative analysis of the equipment used by them, compares enterprises by cost
structure and trends in financial development.

A special component of the assessment is the analysis of the intangible
component of resource provision of operating activities of enterprises, in particular
the availability and quality of official websites and pages in social networks
Facebook and Instagram. Conducting such an analysis made it possible to determine
the leader by the criterion of self-positioning using the tools of the Internet.

Fulfillment of the tasks of the second section allowed to substantiate the competitive



positions of the sample enterprises in the ranking according to a number of
competitiveness criteria.

In the third section, based on the results of the analysis of the level of
competitiveness of enterprises, which were presented in the previous section, the
author provides recommendations for market adaptability of enterprises in the
following areas: functional, technical, financial, information, intellectual. Based on
the peculiarities of the formation of competitive advantages and the specifics of the
sample enterprises, it is proposed to introduce a comprehensive corporate
advertising service, which provides full customer support for the development and
implementation of advertising campaigns, branding, competitive strategy, and
development and / or improvement and maintenance of the website.

The author's scheme of the external microenvironment of the publishing and
printing enterprise as an integrator of complex services is developed, which
visualizes the functional purpose of the subjects of the environment, benefits from
their interaction and the place of the publishing and printing enterprise as a project
office for corporate advertising management.

The section substantiates the peculiarities of the formation of market
adaptability of publishing and printing enterprises in the technical and technological
direction, taking into account the impact of the processes of the Fourth Industrial
Revolution. The implications of Industry 4.0 for enterprises and the national
economy have been identified, which has made it possible to identify tools for
adapting enterprises to technological changes in the relevant market. It is determined
that the main source of technological competitive advantages of printing companies
is the equipment that allows to perform hybrid printing to obtain special effects of
printed images.

The model of increase of competitiveness of publishing and printing
enterprises on the basis of the multifactor regression analysis of indicators of their
activity that considers expediency of intellectualization of services is developed.

The coefficient of information activity of enterprises is offered, the

application of which in the system of indicators of competitiveness modeling gives



the chance of analytical maintenance of development of recommendations on
increase of level of competitiveness of the enterprises of sampling concerning
intensification of use of information resources.

The author proves the expediency of the introduction of information
technology to organize the implementation of complex orders for corporate
advertising. The paper proposes a procedure for developing a unique commercial
proposal for comprehensive corporate advertising, which provides for the
intellectualization of services based on market analysis, analysis of commercial
proposals of competitors, as well as the image of the customer and tools of
competition.

Measures to increase the market adaptability of publishing and printing
companies, which are grouped by components of competitiveness, are proposed.
Among the specific measures that can be implemented in new market conditions are:
implementation of programs to organize the work of project teams (Microsoft
Teams, Trello, Slack, etc.); development of product or company pages in social
networks Facebook and Instagram; determining the level of technological readiness
of the enterprise taking into account market requirements and the concept of Industry
4.0.

The principles of evaluation of economic efficiency of commercial
cooperation of publishing and printing enterprises are explained and on the basis of
calculation of economic effects from realization of processes of information and
intellectual maintenance of competitiveness expediency of cooperation of
publishing and printing enterprise with external experts as opposed to regular
employees is estimated.

Keywords: competitiveness, publishing and printing company, competitive
advantages, uncertainty, market adaptability, competitiveness model, information

resources, advertising.



Cnucok nyoJikanii 3100yBaya:
CratTi y HAyKOBHX (paX0BUX BUAAHHAX YKpPaiHU

1. Comnnnes C. O., I'appum 0. O. MojentoBaHHsI KOHKYPEHTOCTIPOMOKHOCTI
BUJABHUYO-TIONIrpadiyHUX MIANPUEMCTB 3 YpaxyBaHHIM piBHA iX iH(poOpMaliitHOl
aktuBHOCTI. [linmpuemuuntBo Ta inuoBarmii. 2020. Bum. 11. Y. 2. C. 131-137.
(ocobucmuii  8HeCOK: onucaro  nioxio - 00  MOOEN0B8AHHS  PIBHSA
KOHKYPEHMOCHPOMONCHOCII BUOABHUYO-NONICPADIUHUX NIONPUEMCME, NPOBEOEHO
aHaniz ingopmayitiHoi KOMNOHeHMU JIIbHOCMI NIONPUEMCIME — AKOCMI 8eO-caimy
ma camono3uyioHy8aHHs y COYIANbHUX Mepexcax, 3anponoHO8aHO PO3PAXYHOK mda
66e0eHHs1 Koeiyienmy iH@opMayiinoi akmueHOCmi NIONPUEMCME).
2. lagpum 0. O. HampsiMu migBUIieHHS PIBHS PUHKOBOI aJanTHUBHOCTI
BUJIaBHUYO-TIOJNIrpadiuanX mianpueMcts. IlignpuemuunTBo Ta iHHOBamii. 2019.
Bum. 8. C. 81-87.
3. lagpum 1O. O., Kyxapyk A. JI. BuzHaueHHs neTepMiHAHTIB IiJIBUILICHHS
KOHKYPEHTOCHPOMOKHOCTI BUJIABHUYO-TIOJITpadiuHUX H1IPUEMCTB.
«Exonomiunnii BicHuk HTYY «KIII». 2019. Ne 16. C. 162-174 (ocobucmuii
BHECOK: NPOAHANIZ08AHO MAKPOEKOHOMIYHI NOKAZHUKU YKpaiuu, OCHO8HI NOKAZHUKU
OisIbHOCMI NIONPpUEMCME YKpaiHu, cmpyKmypy onepayiunux eumpam euoagHu4o-
nONIZPADIUHUX NIONPUEMCME MA BUABIEHO NO3UMUGHI YUHHUKU (HOPMYBAHH MdA
peanizayii ix KOHKYpeHmMHUX nepesaz).
4, Iagpum 1O. O., 3mitposuu . 1., Kyxapyk A. JI. Oco6auBOCTI OILlIHIOBaHHS
KOHKYPEHTOCTIPOMOKHOCTI BUJABHUYUX MIANPUEMCTB. «EKOHOMIYHMI BICHHUK
HTVYY «KIIl». 2017. Ne  14. C. 159-164 (ocobucmuti eHecok. chopmynboearo
pekomeHoayii wjoo0o 8uOOpy Kpumepiié KOHKYPEHMOCHPOMOICHOCHI BUOABHUYME 8
VYMOBAX 3POCMAHHA DUHKY YUDPOBUX MOBAPIG-3AMIHHUKIE, KOHKPEmMU308aHO
pe3zepsu  YOOCKOHANEHHA KOMNJIEKCHO20 Niox00y 00 aHali3y KOHKYPEHMHO20
nomenyiany cyb '€kmie 20Cno0apro8aHHsi).

CrarTi y HAyKOBUX BHIaHHAX iHIIKX Aep:KaB, ki BxoaaTs 10 OECP Ta/at0

€sponeiicbkoro Corwsy



5. Kukharuk A., Gavrish J, Zmitrovych D. Managing the competitiveness in CIS
countries and Ukraine: the goal and conditions. Eastern Journal of European Studies.
2017. Vol. 8, Issue 1. PP. 115-136 (Romania) (ocobucmuii enecox: yzaeanvhero
nioxoou 00 BU3HAYEHHs 3MICMYy KOHYenyil KOHKYPEHMOCNPOMOICHOCHI ma
MAKPOEKOHOMIYHOI ~ cmAOiIbHOCMI,  BUKOHAHO  2pagiuny  iHmepnpemayiro
OYIHIOBAHHS KPAIH C8IMY 3a KpUMepisamu Cmaiocmi po36UmKy ma 1e2KoCmi 6e0eHH s
Oi3Hecy,  GU3HAYEHO  NPUHYUNU  DOPMYBAHHA  KOHKYPEHMOCHPOMONCHOCH
RIONPUEMCME Y KPAIHAX 3 PECYPCO3ANEHCHOIO eKOHOMIKOIO).
CrarrTi B iHIIMX HAYKOBUX BUIAHHAX

6. lagpumr 0. O., 3mitpoBuy . /., Kyxapyk A. /I. BusnaueHHs 3micTy
PUHKOBOI aJalITUBHOCTI BUJABHUYUX MiANpueMcTB. CydacH1 mpoOIeMu eKOHOMIKU
1 mianpueMHuuTBo: 30. Hayk. mpane. 2016. Bun. 18. C. 110 — 115 (ocobucmuii
BHECOK: NpeoCmasieHo pe3yibmamu aualiszy 6UsSHaA4eHb NOHAMMI « A0ANMUBHICb
RIONPUEMCMBA», VYMOYHEHO CYMHICMb NOHAMMSA «PUHKOBA AOANMUBHICTb
NIONPUEMCINEAY).
7. IaBpum 10. O. ExoHomiuHa oOIliHKAa €()EeKTUBHOCTI IIIJIBUIICHHS KOHKY-
PEHTOCTIPOMOKHOCTI BUAABHUYO-TIONIrpadiunux nianpueMcts. CydyacHi mpoodiieMu
E€KOHOMIKH 1 MiAMPUEMHUIITBO: 30. HayK. npaiib. 2016. Bumn. 18. C. 165-172.
8. Kyxapyk A. ., I'agpum FO. O., 3mitpouu J[. J[. 3MicT Ta YMHHUKH
KOHKYPEHTOCIPOMOKHOCTI BHJIABHUYUX MIAMPUEMCTB B YMOBaX €KOHOMIYHOI
HECTaOUTBHOCTI. AKTyaIbHI POOJIEMH €KOHOMIKH Ta yIpaBiaiHHs: 30. HAyK. Mpallb.
2017. Ne 11. URL: http://ape.fmm.kpi.ua/issue/view/6116/showToc (ocobucmuii
eHecok: Ha ocnosi ananisy Has8Hux y HayKoeiu aimepamypi mpakmyeans CYmMHOCHI
HOHAMMSA «KOHKYPEHMOCHPOMONCHICIb RIONPUEMCMBA» YIMOYHEHO U020 3MICM 3
VPaxy8arHHaM HecmadilbHOCMI PO3BUMK)Y PUHKOBO20 Cepe008ULa).

Ipami, saki 3acBiq4y0TH anpodanio MaTepiajaiB quceprTamii
0. Kukharuk A., Gavrysh Ju. Competitiveness of SMEs in Terms of Industry 4.0.
International Conference on Creative Business for Smart and Sustainable Growth
(CREBUS): Proc. Of the Sc. Conf., 18-21 March 2019, Bulgaria, 2019. P. 1-4.
URL.: https://ieeexplore.ieee.org/xpl/conhome/8827869/proceeding?search



Within=Kukharuk. (ocobucmuii enecox: euxonano epagiuny inmepnpemayiio
NOPIGHAHHS OUHAMIKU KYPCY HAYIOHANILHOI 8allOMU 34 KpaiHamu  ceimy,
chopmynboeano QiHancoi ma mexHoN02iuHi nepeuKkoou QYHKYIOHYBAHHA MATUX
ma cepeoHiu nionpuemcms 8 ymogax Inoycmpii 4.0).

10. Gavrysh, Ju., Kukharuk A. Information component of enhancing the
competitiveness of publish and printing companies. MixHapoaHe HayKOBO-
TEXHIYHE CIIBPOOITHUIITBO: IPUHIIUIIN, MEXaHi13MH, €(EeKTUBHICTD: 30. mpatb XVI
(XXVIII) Mixnap. Hayk.-ipakT. KoH®., M. KuiB, 12—13 6epesns 2020 p. Kuis: KIII
iMm. Irops Cikopcekoro, Bung-Bo «Ilomitexuika», 2020. C. 8890 (ocobucmuii
BHECOK:  Y3A2AlbHEHO  3MICM — O0emepMIHaAHmMI8  KOHKYPEHMOCNPOMONCHOCHI
RIONPUEMCME, NPOBEOEHO emanizayito npoyecy 6CMAaHOBIeHHs IHoOpMayitiHoi yini
BUOABHUYO20 NIONPUEMCINEA).

11. Tapum IO. O., Kyxapyk A. JI. MakpoekoHOMIUHI JE€TEPMIHAHTU
KOHKYPEHTOCTIPOMOKHOCTI BHJIaBHUYMX MIJIPUEMCTB. MiXKHApOJAHE HAYKOBO-
TE€XHIYHE CMIBPOOITHULTBO: MPUHIUIIN, MEXAHI3MHU, €(PEKTUBHICTh: 30. mpaip XV
(XXVII) Mixnap. Hayk.-nipakT. koH}., M. KuiB, 14—15 6epesns 2019 p. Kuis: KIII
im. Irops Cikopcebkoro, Bun-so «llomitexnika», 2019. C. 118-119 (ocobucmuii
BHECOK: NPOBe0eHO AaHANI3 MAKPOEKOHOMIYHUX NOKA3HUKI6 YKpainu, wjo 30ammi
BUKAUKAMU 3MIHU (DYHKYIOHYBAHHS BUOABHUYUX NIONPUEMCING).

12.  Gavrysh Yu. Information determinants of publish and printing companies
competitiveness. HaykoBo-TeXHIYHHUI  PO3BHTOK: €KOHOMIiKa, TEXHOJOTII,
ynpasmiHHs: matepianu X VI Mixunap. Hayk.-ipakT. koH}., M. KuiB, 28 Gepe3ns
2019 p. KuiB: HTYY «KIII im. Iropss Cikopcbkoro», 2018. C. 41-43. URL:
http:/[fmm.kpi.ua/_userfiles/%D0%97%D0%B1%D1%96%D1%80%
D0%BD%D0%B8%D0%BA_%D0%9D%D0%A2%D0%A1%D0%90_2019.pdf.
13.  T'aun [. B., I'agpum FO. O. OniHka KOHKYPEHTOCITPOMOKHOCTI MPOAYKIIIT Ha
puHKY. PO3BUTOK MIAMPUEMHHUIITBA SK (DAKTOp POCTY HAIIOHATBHOI €KOHOMIKH:
matepianu X VII Mixnap. Hayk.-nipakT. KoH}., M. Kuis, 21 nuctonana 2018 p. Kuis:
Bunasuunrso «Kapasena», 2018. C. 31 (ocobucmuii eénecok: y3zacanbHeHO

NPUHYUNU PEnpe3eHMaAmUHoi OYIHKU KOHKYPEHMOCHPOMONCHOCIE NPOOYKYIT).



